FORM

	Desired type of advertising**
	PRODUCT PLACEMENT
story  placement

cross promotion
sponsoring, Production of 

commercial
_________________________________

	Advertiser company
	

	Advertised goods/Brands
	

	Positioning
	

	Product description, main features 
	

	Consumption situation 
	

	Target audience (age, sex, marital status, income)
	

	Offer to the target audience 
	

	Desired Brand carrier personality (character, life style)  
	

	Competitors: products, trade marks, companies
	

	Product’s  Competitive advantages 
	

	Must Brand containing elements for shooing 
	

	Additional Brand carriers able to be used
	

	Purposes of the advertising campaign
	


** Request for the story placement (when a brand cannot is involved in one of the program storylines and cannot be removed without damaging the story as a whole) is acceptable in a free form and shall be adjusted in the process of coordination. 

